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	Today
	Last Week
	Change
	4 Weeks Ago
	Same Week 2007
	12 month average

	Clean
	0.25ppl
	0.30ppl
	-0.05
	0.50ppl
	2.50ppl
	1.07

	AMPE
	24.80ppl
	
	
	26.70ppl
	36.30ppl
	27.54

	MCVE
	27.30ppl
	
	
	28.45ppl
	33.15ppl
	29.12

	Producers in E & W
	12,050
	-
	-645 in 12 months
	12,103
	12,695
	12,374


OFT closes case against Scottish dairies Wiseman always claimed it did nothing wrong in its dealings in the Scottish milk market (as accused by Claymore Dairies, a subsidiary of Arla) and that everything it did was fair and above board. Five other similarly accused companies (Ballantyne, Grahams, Quothquan, Renfrew, and Scottish Milk Dairies) said the same. Nevertheless, the OFT was determined to try and prove otherwise. Now, though, it has given-up and “has closed its investigation into six Scottish dairies previously alleged to have engaged in price fixing and/or market sharing between 2000 and 2003”. Predictably “no action to be taken against the companies.” Any farmer worried that the OFT will now be twiddling its thumbs can rest assured, however. In the same month that that ALL competition laws were waived to allow for the £multi billion takeover of HBOS by Lloyds, and when £50 billion has been spent in propping-up the banks, the OFT has turned its beady eye to the global mega-corp that is Long Clawson (head office staff nos c. 30), referring its purchase of Dairy Crest Hartington plant to the Competition Commission.
Read it and weep: Letter from DFB to its farmers (15 Oct 08) “The news in recent weeks has been dominated by turmoil in global financial markets. Against this background, the Board of Dairy Farmers of Britain has considered all of the relevant factors and in the best long term interest of its members, has decided to adopt a cautious approach and has cancelled  the first half-year’s payment of interest, whether cash or accrued, on both Members' Investment Accounts and Members' Capital Accounts.”
Read it and don’t weep: Letter from Milk Link to its farmers (1 Oct 08) “In relation to the 2007/08 financial year we were able to pay out to Members a £4 million Processing Interest Payment which equated to a 10.6% return on Member Qualifying Loans. With regards to the current year, I am pleased to report that the Governing Board expects that, given the strong performance of the business, this year’s Processing Interest Payment will be at least as good.”
How to deal with farmers and supermarkets part 1 - The Tesco-Promar Way: Jump in with both feet, communicate badly (or not at all) on an issue, and suffer negative reaction, problems, animosity and bad publicity.

How to deal with farmers and supermarkets part 2 - The ASDA-Kite way: Start steadily, communicate well, get the farmers to gradually “buy-in” to the ideas being suggested, work as a team and end-up winning a prestigious RSPCA innovation award, which ASDA received from the organisation last week. Congratulations to all involved.
Müller to increase milk price by 0.6ppl from Jan’09

Meadow Foods increase milk price from 1st Nov 08   Cheshire producers will receive an additional 1ppl with the Cumbrian (Westlake) suppliers receiving an increase of 0.5ppl.  This will take their standard litre price in Cheshire to 27ppl and 27.2ppl for Westlake producers. 
Paynes Dairies possible milk price increase Charlie Payne said his company is likely to be in a position to pay its direct suppliers a milk price increase from November and “possibly a bit earlier depending on the outcome of price negotiations with customers”. They currently pay 26.2ppl for their standard litre.

Defra farmgate milk price 26.28ppl for Aug'08 Defra’s provisional UK average farm gate milk price for Jul’08 was 26.28ppl, 5.56ppl up on the same month last year and back to slightly below ’95 & ’96 levels. Last month’s average of 25.82ppl remains unchanged. 

Lactalis McLelland spends £1.4m on Seriously Strong campaign Lactalis McLelland has confirmed plans to launch a TV advertising campaign for a cheddar brand this year. The £1.4m national campaign, which will be launched on 20th October, and will feature across major TV channels during breaks between primetime programs such as Coronation Street, Heartbeat and Jamie’s Ministry of Food. The Seriously Strong brand is manufactured at its Caledonian Creamery, Stranraer the company last increased its milk price by 0.6ppl in Dec’07but they are still paying one of  the highest cheese prices in the country. 
Ask Jonathan online (oh, er, except about salaries)  Arla Milk Partnership’s Jonathan Ovens has a monthly online slot where partnership members can email questions and an online response will be made available to all members.  A great communication idea but Mr Ovens stands accused of twice avoiding answering questions, relating to “What pay do the chairman, vice chairman and each director receive for each board position?”  His avoidance only serves to fuel suspicion.  Surely no one should ever be ashamed of disclosing their pay to those who fund the pay packet if they do a good job and pay is at a commercially acceptable rate.  What is there to hide?

NFSCo scraps membership fee and moves to user pay fee system  The Board of the National Fallen Stock Company has scrapped its £18 annual membership fee and is moving to a “user pays” billing system from 1st December. A £1.75 monthly administration fee will be levied on the monthly statement but, only if a member uses the services in the month. The move from an annual membership system to a monthly user fee basis will coincide with the ending of the Government grant to NFSCo. Reduced membership fees will apply until the end of November..  
All views expressed in this bulletin are those of Ian Potter Associates and a shed load of dairy farmers. It is necessarily short and cannot deal with the various issues that arise in any detail. As a result it must not be relied on as giving sufficient advice in any specific case. Every effort has been made to ensure the accuracy of the content but neither Ian Potter Associates nor Ian Potter personally can accept liability for any errors or omissions. Professional advice must always be taken before any decision is reached


