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	Today
	Last Week
	Change
	4 Weeks Ago
	Same Week 2007
	12 month average

	Clean
	0.85ppl
	0.85ppl
	-
	0.95ppl
	1.90ppl
	1.88

	Lease
	0.10ppl
	0.10ppl
	-
	0.10ppl
	0.20ppl
	0.13

	AMPE
	26.70ppl
	
	
	26.20ppl
	27.20ppl
	29.21

	MCVE
	29.15ppl
	
	
	29.56ppl
	24.97ppl
	29.74

	Producers in E & W
	12,365
	-
	-616 in 12 months
	12,403
	12,981
	12,637


0.8ppl milk price increase from South Caernarfon Creameries from 1st July
0.5ppl milk price increase from Arla – back-dated to 1st June  This money to be paid to Arla’s Scottish suppliers to its Claymore Dairies factory.

0.6ppl environmental payment announced by Marks & Spencer  M&S has declared a 0.6ppl environmental payment from 1st June, which is predominantly to assist in helping its farmers to invest and comply with imminent NVZ regulations.

4ppl milk price drop as Orkney producers are the first UK farmers to be kicked in the teeth  The remaining 23 dairy farmers on the island of Orkney is set to reduce as the farmers with possibly the highest cost of production suffer the lowest UK milk price, which has reduced by 4ppl to only 24ppl.  The blame has been laid firmly at the door of processor Orkney Cheese Company’s supermarket customers.
Milk Link’s results certainly demonstrate they are not the weakest link as Ronnie rings the bell  After years of hard work and sacrifices, Milk Link’s suppliers should be proud of the mainland co-ops latest annual financial results, which confirm members are being rewarded for their loyalty and investment.  It is certainly a business whose annual results are released less than 3 months from its year end bring good news as compared to others who release their results as late as possible and tell a story of bad news dressed up as good news.  Milk Link’s early announcement confirms this to be the case with the following key points:
1. Earnings before interest, tax, depreciation and amortization up 8.2% to £30.5 million

2. Turnover up 2.8% to £523 million

3. Gearing improved from 2 times to 1.7 times (the ratio of third party net debt to members investment)

4. General reserves were £3.9 million in the red and now £200,000 in the black

5. Astonishingly in a year of ever increasing costs, its overall operating costs reduced to £83.6 million

6. The price paid for milk to members was up 8ppl to average 25ppl plus.  In addition to which members received a processing interest payment of 10.6%, totaling £4 million.

We have not had the chance to examine the full accounts, however, it is unlikely given these headlines that Milk Link will have anything to hide or that nay skeletons will appear out of the cupboard.  As Chairman of Milk Link, Ronnie Bell, commented “We ended the year financially and commercially stronger and most importantly we are able to translate this into increased returns for our farmer members.”  At last a co-op, which is starting to go places and deliver to its members and one which will find recruiting farmers who are dissatisfied with their current milk purchaser much easier.  As for finding any partners, if Milk Link wanted to marry there will be plenty of willing suitors.

Trading in milk futures is imminent  At last week’s European Dairy Farmers Congress there was once again talk of a 1st August launch of a European Milk Futures trading platform involving Dutch bankers, Rabobank, who were major sponsors of the Congress.  The front page of this week’s A&I (Agriculture & Industry News, for details email john.swire@virgin.net) suggests the launch will be next month as confirmed by Dutch businessman, Albert De Haan.  The launch comes hot on the heels of New Zealand co-op, Fonterra’s, launch of its monthly internet auction of milk powder.  At least this move will deliver transparency and help dilute Fonterra’s tag as a weak dumper onto the world market.  United Dairy Farmers’ Chief Executive, David Dobbin, speaking at the spring DIN Conference earlier in the year, attacked Fonterra and its representative, Philip Turner, on the grounds that every time he encountered Fonterra they were selling for at least $50/tonne less than United Dairy Farmers were and often to the same customers.  Whether farmers in the UK will rush to forward sell milk remains to be seen.  It could be that very soon this bulletin will be reporting up-to-date prices for milk futures and powder auction prices.
The Potter Show bus spots Yeo Valley bins at Glastonbury Music Festival  The Potter Show bus is doing a few foreigners to earn its keep before it rocks up to The Royal Welsh Show and on its way into Glastonbury spotted a host of Yeo Valley Organic re-cycling bins, of which the company has sponsored 20,000.  But given the atrocious weather at last year’s event and the tremendous demand Yeo Valley had for its yoghurts this could easily prove to be a huge success for Yeo.

Call on Fonterra to drop domestic milk price  New Zealand’s’ Green Party annual conference heard its leader call for an independent enquiry, by its equivalent of the Competition Commission, into food prices and the increasing gap between the ex-farm gate milk price paid to farmers and the retail consumer price.  The leader also called on Fonterra to “show us you are a good kiwi company and give something back to the country” and to reduce domestic prices for the 4% of milk sold at home and to make its profits from the 96% it exports.  Source: Dairy Markets www.agra-net.com
Lidl back tracks on German milk price increase  The German sparked European Milk Strike was cancelled a few weeks ago on the understanding that discounter, Lidl, was to raise milk prices in its 3,000 stores by 10 Euro cents/litre.  But having succeeded in calling off the blockade and boycott Lidl has announced the increase will be reduced to 7 Euro cents/litre and has cancelled a planned price increase for butter.  At last week’s EDF Congress some German farmers claimed to be receiving as little as 26/27 Euro cents/litre.
Hells Angel mice chose Scottish Pride delivery van  A video showing Hells Angels like giant mice racing through the streets in Scotland on motorbikes in hot pursuit of a Scottish Pride delivery van has made its debut on You-Tube.  The First Milk business also reports another success at last week’s Royal Highland Show where punters queued and around 20,000 Scottish cheese toasties were handed out and those on sale were cleaned out.  Re-launched just a year ago, Scottish Pride has already made significant inroads into the branded cheddar market in Scotland and has become the number 2 chief Scottish Origin Brand by both volume and value after Galloway.






All views expressed in this bulletin are those of Ian Potter Associates and a shed load of dairy farmers. It is necessarily short and cannot deal with the various issues that arise in any detail. As a result it must not be relied on as giving sufficient advice in any specific case. Every effort has been made to ensure the accuracy of the content but neither Ian Potter Associates nor Ian Potter personally can accept liability for any errors or omissions. Professional advice must always be taken before any decision is reached


